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Education 

 Ed. D.  Northeastern University, April 2016 
   Organizational Leadership Studies 
   Emphasis on strategic and organizational communication and leadership 

Dissertation: Becoming the new normal the second time around: The 
perceptions and experiences of second-career contingent faculty on their 
adaptability to teaching in the academe. 
Directed: Karen G. Reiss Medwed, Ph.D. 

 M.A.  Seton Hall University, 2010 
   Strategic Communication and Leadership 

 B.A.  Stonehill College, 1989 
   Psychology; Minor in Communication 

 

Teaching Experience 

 Lecturer, Public Relations, University of Rhode Island: 2016-present 

Editing for Public Relations (JOR/PRS341): This cross-listed course provides an 
introduction to editing for public relations and print media including newspapers 
and magazines. Students edit work written by others to ensure professional quality 
work that is publication-ready. Students master macro and micro editing 
techniques including proper grammar, AP style, and ethical and legal issues. This 
course involves both a lecture and a lab.  
 
Public Relations (JOR/PRS340 Online): This cross-listed online course immerses 
students in the world of public relations. Through a case study approach where 
students assume the role of a public relations practitioners, students explore 
various public relations fields by sector: government, nonprofit, corporate, health 
care, sports and entertainment, and more. In addition, students discover significant 
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issues and trends that will continue to influence the practice of public relations in 
the future. This course emphasizes ethical and best practices in public relations.  
 
Writing Public Relations (PRS/WRT331): This cross-listed, intense writing 
course teaches strategic writing skills that will prepare students for a public 
relations or integrated communications career in which they will be able to help 
their organizations achieve their goals. Students will learn to write strategically 
for a variety of media including print, broadcast, online, and social media. 
Students will learn strategies to achieve specific communication goals for a 
variety of genres common to public relations. 
 
Strategic Media Relations (PRS 320): This course explores the field of media 
relations. Students master the tools used in media relations such as news releases, 
pitches, letters to the editor, op-eds, interviews, press conferences, using social 
media and more. Students learn to think and write strategically in this course in 
order to inform or persuade their publics.  

Advanced Public Speaking (COM302): This course emphasizes the advanced 
study of public speaking and speech writing. Students master public speaking in 
television and business settings. Students deliver impromptu, extemporaneous, 
and manuscript speeches in a variety of settings including crisis press conferences 
and on television. Students write speeches, receive and give peer feedback, and 
critically evaluate speeches. 

Introduction to Public Relations (PRS100): In this introductory course, students 
explore public relations principles, concepts, and emerging trends associated with 
the role of the public relations practitioners. Students also explore various career 
paths in public relations such as investor relations, community relations, public 
affairs, and event management. Through case study analysis and the development 
of a public relations plan, students acquire communication and career-specific 
skills required for public relations careers. 

 

Instructor, Strategic Communication Concentration, Bridgewater State University: 2015-
2016 

  Strategic Communication for Nonprofits (COMM 359): This course emphasizes  
  the use of strategic communication in nonprofit organizations and builds the  
  skills needed to develop a strategic communication plan for a nonprofit.  

  Public Relations Case Studies (COMM 341): This course builds upon previously  
  acquired public relations skills by evaluating and analyzing public relations case  
  studies from business, government, and nonprofit organizations. Students also  
  develop a public relations campaign and media portfolio. 

  Strategic Writing (COMM 312): This writing-intensive course develops written  
  communication skills that public relations professionals use strategically in both  
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  business and nonprofit organizations. Writing pieces include news releases, media 
  advisories, speeches, email pitches, newsletter and website articles, PSAs,   
  brochures, and writing for social media.    

  Introduction to Public Relations (COMM 226): This course provides an overview  
  of the history, goals, objectives, and theories associated with public relations.  
  Through case study analysis and the development of a public relations plan,  
  students acquire communication and career-specific skills required for public  
  relations careers. 

 Visiting Lecturer, Strategic Communication Concentration, Bridgewater State 
 University: 2012- 2015 

  Public Relations Practicum (COMM 391): This course provides students with the  
  opportunity to practically apply their public relations knowledge and skills in a  
  supervised experience in the public relations branch of a nonprofit organization.  
  In this 120-hour experience, students utilize strategic research, thinking, writing,  
  and speaking skills to fulfill the nonprofit’s public relations objectives.   

  Strategic Communication for Nonprofits (COMM 359): This course emphasizes  
  the use of strategic communication in nonprofit organizations and builds the  
  skills needed to develop a strategic communication plan for a nonprofit.  

  Corporate Communications and Social Responsibility (COMM 353): This course  
  focuses on ethical decision-making in communication practices in organizations  
  and public relations. It also explores how corporations create value for the   
  business and the societies in which they operate.  

  Public Relations Case Studies (COMM 341): This course builds upon previously  
  acquired public relations skills by evaluating and analyzing public relations case  
  studies from business, government, and nonprofit organizations. Students also  
  develop a public relations campaign and media portfolio. 

  Business and Professional Communication (COMM 330): This course develops  
  essential, marketable, and transferable communication skills needed in a business  
  or professional setting. Competencies include negotiation, interviewing,   
  leadership, and public speaking skills.  

  Strategic Writing (COMM 312): This writing-intensive course develops written  
  communication skills that public relations professionals use strategically in both  
  business and nonprofit organizations. Writing pieces include news releases, media 
  advisories, speeches, email pitches, newsletter and website articles, PSAs,   
  brochures, and writing for social media.    

  Introduction to Organizational Communication (COMM 303): This course  
  focuses on the process of organizing and provides an overview of various   
  communication theories used in organizations. It stresses how communication is  
  central to understanding how organizations work. 
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  Introduction to Public Relations (COMM 226): This course provides an overview  
  of the history, goals, objectives, and theories associated with public relations.  
  Through case study analysis and the development of a public relations plan,  
  students acquire communication and career-specific skills required for public  
  relations careers. 

  Human Communication Skills (COMM 130): This cross-curriculum course  
  fosters  communication competence and introduces communication theories in  
  various contexts including interpersonal, organizational, group, and public  
  communication.  

 Adjunct Instructor of Communication, Bristol Community College: 2010 – 2016 

  Introduction to Communication and College Success (COM 106): This   
  foundational course for communication majors explores the fundamentals of  
  human communication and the strategies that promote college success.   

  Fundamentals of Public Speaking (COM 101) This cross-curriculum course  
  introduces students to the realm of public speaking. Students learn to research,  
  organize, write, and effectively deliver oral presentations for a variety of   
  purposes while developing critical thinking and information literacy skills. 
 

Invited Presentations 

Digital Natives are not always digitally fluent: Communication strategies for millennials 

in the business world, Attended with three Harrington Media Agency interns to 
supplement Dr. Adam Roth’s presentation to AMP-RI, February 13, 2018 

Can Professionals Succeed as Professors? Harrington School of Communication and 
Media Forum Lecture Series, December 5, 2016 

Transforming Universities: Professional Development and Inclusive Cultures for Second-

Career Adjuncts. 41st Annual Professional and Organizational Development (POD) 
Network Conference, November 9-13, 2016.  

Becoming the New Normal the Second Time Around. Meaningful Change: Thinking 
Globally, Acting Locally. 2016 Research Gallery. Northeastern University, July 27, 2016. 

From Professionals to Professors. Investing in People. Inspiring Progress: The Center for 
the Advancement of Research & Scholarship (CARS) May Celebration XX & Regional 
Conference, May 12, 2016 

Round Table Discussion Leader, Interacting with Colleagues, Part-Time Faculty May 
Celebration & Workshop, May 11, 2016 

CARS Spotlight on Faculty Scholarship, April 28, 2016 
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PRSSA, Bridgewater State University 
 The Fundamentals of Social Media, October, 2015 
 SWOT Analysis and Developing a Social Media Plan, November 2015 

Round Table Discussion Leader, Application to Our Own Practice, Part-Time Faculty 
Teaching & Learning Conference, January 2016 

Round Table Discussion Leader, Sharing Best Practices, Part-Time Faculty Celebration 
& Workshop, May 2014 
            

Professional Development 

New Rules for Media Pitching 2018, PRSA webinar, February 6, 2018 

Put your data to work: Unlock the power of metrics with a command center suite, 
Sysomos webcast, November 8, 2017 

PRSA 2017 Annual International Conference, October 8-10, 2017 

Meet NVivo: Using NVivo as a research tool, Nvivo webcast, March 23, 2017 

Online Pedagogy 1 & 2, Sakai Competency Course, URI, October 2016 – January 2017 

Accessibility Course for Online Course Development, URI, December 2016 

Starfish Training, URI, October 2016 

Certificate, Applying the Quality Matters Rubric (APPQMR), January 2016 

Part-time Faculty Teaching and Learning Conference, January 2016, 2014 & 2013 

Flipping the classroom webinar, McGraw-Hill, October 2015 

DegreeWorks Workshop, October 2015 

Blackboard Day, “Using Blackboard for Blended/Online Courses and Programs, 
Bridgewater State University, August 25, 2015   

Spring Break eLearning Workshop, Bridgewater State University, March 13, 2014. 

Part-time Faculty Celebration and Workshop, May 16, 2014 

Adobe Connect, Individual Training, Office of Teaching & Learning, September 2014 
 

Service, URI 

 Harrington School 

Advisor, Harrington Media Agency, September 2017- present 
Co-Advisor, Harrington Media Agency, January 2017-May 2017 
Supervise 8 students in the development of communication and public relations 
for the Harrington School. Students manage Harrington School’s e-newsletter and 
social media sites including Facebook, Instagram, LinkedIn, and Twitter. Review 
and edit all written work compiled by students. Organize, implement and evaluate 
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social media contests for students. Promote activities of faculty, students, and 
staff within the Harrington School. 

 Department 

Search Committee for Public Relations Lecturer, 2017-2018. Attended Search 
Procedure Workshop, January 18, 2018 

Co-developed proposal for the first Strategic Sport Communication and Media 
course. This is the first course in public relations that will be included in the 
Sports Communication minor currently being developed. 

Developed proposals for online courses of two existing, prerequisite, face-to-face 
public relations courses: PRS100 Introduction of Public Relations and 
WRT/PRS331 Writing Public Relations. These are two highly-sought courses in 
the public relations major. Offering online sections of these courses provides 
students greater flexibility and allows them to avoid potential scheduling 
conflicts, which helps us serve our PR students more effectively and efficiently.  

Service, Bridgewater State University 
 
 Department 

  Member, Public Relations Minor Review Committee, 2015-2016 
  Co-Chair, Sunshine Committee, 2015-2016 
 
 University 

  Member, Part-Time Faculty Advisory Board, 2013-2016 

Service, Community 
 CPS Mentor, Doctor of Education in Organizational Leadership program, 2018 
 Board Member, DNRT, 2013-2015 

 Board Member, Grinnell Mansion Congregate Home, Inc., 2005-2012 
 Executive Committee, New Bedford Whaling National Historical Park, 2005-2012 
 Board Member, Downtown New Bedford, Inc., 2009-2011 
 Steering Committee, AHA! (Public Cultural Programming), 2009-2011 
 Trustee and Mentor, SMILES Mentoring Program, 2005-2007 
 Member, Ten Most Endangered Selection Committee, Preservation    
     Massachusetts, 2005-2006, 2009 
 Presenter, MA Historic Preservation Conference, 2006 
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Professional Experience  

Waterfront Historic Area LeaguE (WHALE), New Bedford, MA, 2005-2012 
Executive Director 

Managed strategic communication and public relations for the nonprofit  
   
Developed all promotional materials including print and e-newsletters, annual 
reports, website content and layout, advertising, fundraising letters, and annual 
appeals 
   
Developed strong relationships with media representatives, members and major 
donors 
   
Developed strategic writing collateral for various media outlets including news  
releases, PSAs, and media kits that resulted in significant media coverage 
   
Developed strategic partnerships with other local nonprofits and organizations 
   
Coordinated, managed, and implemented special events and fundraisers  

Developed grant proposals and managed grant awards  
 

 
New Bedford Area Chamber of Commerce, New Bedford, MA, 1989-2005 
General Manager, 1999-2005 

Director of Communications & Events, 1995-1998 

Program Manager, 1989-1995 

Developed all promotional materials including print newsletters, annual reports, 
website content, advertising, sponsorship solicitation packages, and fundraising 
appeals 
 
Developed strong relationships with local media representatives and gatekeepers 
   
Created collateral material for events and fundraisers 
   
Coordinated, managed, and implemented special events including a major annual 
music and food festival that attracted tens of thousands annually  
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Memberships 

Member, Public Relations Society of America 
 
Member, National Communication Association 
 
Union Member, University of Rhode Island America Association of University 
Professors 


